








Profiles of Travel & Tourism PR Firms

Island representing signature hospi-
tality, real estate and lifestyle busi-
nesses. Our mission is to build repu-
tations and revenues through strate-
gic and creative thinking, deep
media relationships and client
partnering. We are the top trav-
el and tourism public relations
firm on Long Island. As the
organizers of Long Island
Restaurant Week and Hamptons
Restaurant Week, we have gen-
erated millions of dollars in rev-
enue for participating business-
es since 2003. WordHampton
Public  Relations  Awards
include: 2008 PRSA-NY Big
Apple Awards Finalists, 2007
PRSA Bronze Anvil, 2007
MarCom Award, 2007
Communicator Award and 2006

SABRE. Imaginative.

Accountable. Spirited.

Wordhampton.
YPARTNERSHIP

PUBLIC RELATIONS

423 S. Keller Road
Orlando, FL 32810
407/875-1111
www.ypartnership.com/PR

Peter Yesawich, CEO
Chris Davidson, CCO

The Ypartnership, formerly
Yesawich, Pepperdine, Brown
& Russell (YPB&R), ranks
among America’s largest inte-
grated marketing companies
specializing in the travel,
tourism, hospitality and leisure
categories. Headquartered in
Orlando, Ypartnership cele-
brates its 25th anniversary in
2008.

The Public Relations
Division of Ypartnership is
comprised of 18 publicists,
including four veteran senior
vice presidents who oversee
four individual public relations
teams.  Ypartnership serves
more than 20 public relations
clients in travel and tourism and
related categories such as real
estate development and leisure-
related products and services.

Ypartnership publicity pro-
fessionals extensively utilize
the firm’s research information
to guide strategic and tactical
plans. The company co-authors,
with Yankelovich Partners, the
National  Leisure Travel
Monitor and National Business
Travel Monitor, now in their
17th year of publication.

Ypartnership PR provides
comprehensive public relations
planning, budgeting, plan

development and implementa-
tion. Tactical services range
from traditional press kit and
press release development and
distribution to complex broad-
cast publicity programs includ-
ing satellite media tours and
facilitation of on-air program-
ming featuring clients. The PR
firm also creates and manages
focus events, online communi-
cations programs (Web sites,
online news rooms, distribu-
tion), editorial deskside inter-
views, trade show publicity and
media relations, and special
events. During 2007, YPB&R
hosted more than 80 media on
press familiarization tours for
destination clients.

Clients include destinations
like  Honduras,  Antigua-
Barbuda, Cozumel, La
Romana (Dominican Republic)
and Panama City Beach, Fla.,
hoteliers and resort operators
including  Grupo Posadas,
Wyndham Cozumel, Grand
Traverse Resort (Mich.),
International  Plaza  Hotel
(Orlando), Discover Vacation
Resorts, and JMC’s SandPearl
Resort, Clearwater Beach, Fla.

Travel and leisure clients
include the American
Association for Nude

Recreation, and iBAHN, the
nation’s largest provider of in-
room Internet services to the
lodging industry.

THE ZIMMERMAN
AGENCY

1821 Miccosukee Commons
Tallahassee, FL 32308
850/668-2222
WWW.zimmerman.com

Carrie Zimmerman, President

Ranked by O’Dwyers as the
largest independent hospitality
public relations firm in the United
States, The Zimmerman Agency
amplifies brands by dealing in
dynamic, new dimensions of con-
sumer effectiveness. The agency
maintains its leadership position
with a pioneering platform that
blurs the lines of traditional pub-
lic relations by combining the
brain trust of many in-house dis-
ciplines with relevant technology,
including social marketing and
search engine activation.

Destination clients range from
the British Virgin Islands, Sailing
Capital of the World, to the
Emerald Coast, named Southern
Living’s Favorite Beach in
America 13 years in a row, and

The Zimmerman Agency cools off during a five-day

Sensory Immersion trip to new client, Cape Eleuthera,
in the Bahamas.

North Carolina’s Crystal Coast
with Outer Banks enticements
including historic Beaufort and
Shackleford, the island of
Spanish ponies.

Concentrating on the luxury
tier, the agency also represents
iconic brands such as Yachts of
Seabourn, PGA TOUR, Bertram
Yacht and Novus Jets as well as

individual properties from The
Ritz-Carlton Lodge and Cape

Eleuthera to Rio Mar and
Captiva’s South Seas Island
Resort.

Negotiated co-brand partner-
ships from Disney Productions
and Grey Goose to Crocs and
Jaguar are also a signature of The
Zimmerman Agency.

ORDER PR S MOST USEFUL DIRECT
Only $175 for the 450-page

2008 O Dwyer s Directory
of Public Relations Firms

shop.

Listed firms have expertise in:

Public Relations

Corporate Affairs
Branding

Investor Relations
Employee Communications
Internet PR

Product Publicity

Lobbying

O Dwyer s Directory gives you quick access to
large, medium-sized, and small PR firms and
even experienced freelancers who work out of
their homes. Whether you seek a long-term,
worldwide relationship or need extra help on a
project, O Dwyer s Directory is the place to

Crisis Communications

Integrated Marketing

Corporate Advertising \Fl)\l; SF/:I? :VI);e;OS F?(I)ll’fuﬁgory of

Proxy Solicitation
International PR

has brought billions of dollars in business to
PR firms.

Authoritative industry rankings, based on CPA
statements, tax returns.

INCLUDES 400 IN 88 COUNTRIES!

2,000 FIRMS LISTED IN 2008 DIRECTORY

Separate rankings for independent and ad
agency-related PR operations.

Firms ranked by ical regions in the U.S.

O Dwyer s Directory of PR firms is
the finest source of information on
PR firms.
- Howard Rubenstein, President,
Rubenstein Assocs.

The first source we turn to when
doing an ad agency search.
- Stan Beals, Jones Lundin Beals

The O Dwyer Directory is an
excellent tool when searching for
outside PR counsel.
- Art Stevens, Manging Partner,
StevensGouldPincusLLC

Up-to-date, indispensable
resource. Saves time and money.
Every PR pro should have one.

- Robert L. Dilenschneider, The
Dilenschneider Group

A phenominal job-seeking aid.
- Marie Raperto, The Cantor Concern

Single most important source of

information on PR firms. Seitel.

- Thomas L. Harris, Author, Choosing and
Working with your PR firm

Leaders given in 12 specialized categories (agri-
culture, beauty, entertainment, environmental,
financial, food, healthcare, high-tech, home fur-
nishings, sports and travel.)

Easy-to-use, PR firms sorted out geographically,
by size, and by 17 types of PR specialties. Firms
listed alphabetically.

Articles on how to hire and use a PR firm by indus-
try experts such as Jack O Dwyer and Fraser

8,500+ clients are cross-indexed. O Dwyers
Directory of PR firms is the only place you can look
up a company and determine its outside counsel.
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